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MASS COMMUNICATIONS, 
PHD
Contact
Nick Bowman, PhD, Director of Doctoral Studies 
315-443-9241, nbowman@syr.edu

Faculty
See Faculty listing for the S.I. Newhouse School of Public 
Communications

Program Description
The Ph.D. in mass communications in the S.I. Newhouse School of 
Public Communications is rooted in the social and behavioral sciences. 
Students may draw on an extensive variety of faculty in the Newhouse 
School and in other schools at Syracuse University.

Students can specialize in the functions and social effects of print 
and electronic media or focus on media-related institutions in society. 
Among the topics they might consider are: influences on media content, 
media influence on social behavior, new communications technologies, 
advertising influences on consumer behavior, public relations, media law 
and ethics, diversity and the media, science communication, and political 
communication.

Coursework includes three areas of study: mass communication theory, 
research methods and statistics, core specialization elective courses 
inside and/or outside the Newhouse School (e.g., sociology, psychology, 
political science, information studies, health, sports).

Doctoral students complete at least 42 semester credits beyond the 
master’s degree. In addition to the 42 credits, 18 credits count toward the 
dissertation. Doctoral students should be able to complete the program 
in three years.

Admission
Applicants must have a Master’s degree for admission to the Ph.D. 
program.

Student Learning Outcomes
Students in the Mass Communications program are expected to achieve 
the following learning outcomes:

1. THEORY: Apply core communication theories and concepts of 
mediated communication.

2. METHODS: Apply the key quantitative and qualitative research 
methods used in the field of communications.

3. MEDIA SYSTEMS: Recognize the role of contemporary media 
systems and processes in society and culture.

4. LAW: Recognize the basic principles of the First Amendment and 
communications law.

5. GLOBAL DIVERSITY: Recognize the role of media in a diverse and 
global environment.

6. WRITING: Write correctly and clearly in forms and styles appropriate 
for the field of mass communications.

Required Areas of Study
Code Title Credits
Proseminar
COM 701 Proseminar for Graduate Study 0
Research
COM 601 Research Project Design 3
COM 605 Quantitative Methods for Mass Communications 

Research
3

COM 606 Qualitative Methods for Mass Communications 
Research

3

Theory
COM 755 Communications Theory 3
COM 788 Theories of Media Content 3
Newhouse Theory Course 3
Advanced Methods Course
Select a Newhouse Advanced Methods course. 3
Statistics Courses
Select two statistics courses 6
Core Specialization Electives
Select five additional Newhouse and/or outside Newhouse courses. 
Courses are chosen with the guidance of their advisor.

15

Dissertation
Select a dissertation topic with the guidance of their faculty advisor. 18

Total Credits 60
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